Name: Steven D. Quilala
Section: O0A
Merchandising Plan Reaction
This merchandising plan helps the company to Increase store promotion profitability. The ability to increase store promotion profitability is critical to improve the overall bottom line. However with a number of variables involved, simply understanding the lifts from advertising and promotions continues to remain a primary challenge. This makes it difficult for retailers to quantify the Return on Investment (ROI) on promotions. Oracle offers integrated planning, forecasting and analytic components to successfully predict and achieve the highest possible returns on advertising/promotion. Oracle Retail Promotional Planning & Optimization - helps you gain meaningful insights into promotional offers and their impact on sales and margins. The centralized platform supports intradepartmental collaborative promotion planning processes. Your ability to execute promotions is enhanced manifold as the solution streamlines business, analytic and process complexities in a single day-to-day working environment. The application disaggregates demand to understand the factors that truly drive purchases such as price points, halo or cannibalization effects, or vehicle type and placement. This granular understanding is critical to key activities such as measuring response levels, ROI, as well as identifying how layered promotions interact to determine the overall impact on sales.
This merchandising plan also helps the company to make better pricing decisions. Making decisions on markdown is a constant challenge. It requires acquiring relevant factual data and understanding how that information bears to affect markdown decisions at hand. Oracle helps you make the right decisions on pricing and placing the right product in the right store, thereby optimizing your retail pricing and minimizing markdowns.
